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Events get more playful



Events get shorter

Multi-day conferences in the 
90-s shrank to one-day events 
and is soon a matter of hours. 

Lectures and other activities do 
also become crisper and more 
stringent. 15 minutes is for real 
the new hour.

Focus on security

After threats and attacks on 
events as clubs or concerts, it is 
nowadays mandatory for  
organizers to consider safety 
and security. 

It is about protecting physical 
assets and people, but also to 
ensure they have protection  
against digital intrusions. 

More playful and gamified

Today, it is intense competition 
for people’s time and attention. 
Options for what activities we 
could spend time on is eternal. 

In this game, event and meeting 
organizers have to create more 
playful activities to make their 
events more attractive. 

Gamification is also becoming a 
common ingredient in meetings 
& events.

OVERALL TRENDS 
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Sistine Chapel, a more unusual venue you could 
rent for a corporate event and where all incomes 
are used for charity.



A more personal service

New generations of event and 
meeting partakers expect a more 
personal approach from service 
staff, who become more  
personal and individualistic. 
We do also see more casual and 
mixed garments instead of clas-
sic and strict uniforms. 

Caring for inner and external 
sustainability

Environmental friendly is no 
longer a request, but a demand. 
Sustainability do nowadays also 
concern how people travel to 
events, what they eat and a lot 
more.

We do also see a new focus on 
inner sustainability, for example 
caring for the human body’s 
need to be walked at least once 
per hour and that we suffer 
from intake of refined sugar or 
alcohol.  We’ve also seen organi-
zers providing ”silent zones” for 
meditation and mental recovery 
at events. 

In new places

We see events and meetings 
taking place in new types of and 
in more uncommon venues. 
This gives an excellent opportu-
nity for cultural venues, like  
museums and theatres, to rent 
out their premises daytime, 
where they often are unused. 

PLACE & ENVIRONMENT TRENDS 

More creative set-up’s  
and colors

As events become more playful, 
we see more creativity and  
variety when it comes to the 
types of furniture used and how, 
scenography, fabrics, etc. 
They become more colorful, 
having a broader diversity of 
patterns and textures. 

No more dull chairs in straight 
lines. Instead, we see mixed  
types of furniture in various  
colors and groups.
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More content will be pre-produced.



Curated content

We’ve started to see examples of 
organizers who invite people to 
suggest and vote for what con-
tent a meeting or event should 
have. There are also festivals 
hosting a separate stage curated 
by a special person or the whole 
audience. 

More pre-produced content

Inspired by TEDx and other 
events, more presentations, 
interviews and other content is 
pre-produced, before the event. 
It gives better stringency, more 
variety of experiences and fewer 
emissions when speakers don’t 
need to travel thousands of 
miles to appear for only 20-30 
minutes. 

More of cultural content

More music, art, and other  
cultural elements make events 
and conferences more playful 
and vibrant. 

The film and theater industry 
do also inspire organizers to 
work in new ways, which for 
example could result in a  
conference where a fictive  
character act as stage host or 
moderator.

CONTENT TRENDS 

More about failures

Presenting ”good examples” is 
nowadays mandatory at most 
conferences. But, there is also 
a lot to learn from people who 
have failed in something. 

Events like Fuckup Nights  
inspires organizers to also let 
people who’ve failed in some- 
thing to share their experiences.
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More food and drink options



New on-stage activities

We’ll see less of the traditional 
powerpoint presentations and 
more of TED-style talks with no 
slides, Pecha Kucha, lounge  
conversations on stage or camp-
fire sessions.

More variation

Traditionally, hours of group 
conversations could follow half 
a day of presentations.  
Now it’s more common to have 
sessions including a mix of pre-
sentations, group discussions, 
and debates. 

More food and drinks options

Today, when close to every other 
participant has individual food 
preferences,  it is unwieldy to 
stick with the ”one size should 
fit all” concept or set menus. 
Buffets with vegetarian dishes, 
plus proteins and carbohydra-
tes on the side is a good work-
around. Or for more extensive 
events: to have a number of food 
trucks on site. 

Meals become experiences and 
individual events

Historically, food was seen as  
something functional and fuel. 
Today, food and meals has beco-
me more of experiences. 

ACTIVITY TRENDS 

What we see next is how meals 
become designed activities or 
individual events, with food and 
drinks presented, shared and 
served in new creative ways. 

Active breaks

In most evaluations, the ”many 
and long breaks” are highly  
appreciated by partakers. Hope-
fully, we do nowadays see more 
organisers who also consider 
the things happening outside 
the meeting rooms as organized 
activities and essential segments 
of a succesful event or meeting.
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MORE ACTIVITY TRENDS 

Co-watching

We like to do and experience 
things together, with others. 
Movie theaters nowadays shows 
live opera or concerts, and we 
see sports bars like everywhere. 

So what’s next? Perhaps some  
TV-show bars, e-sport screened 
at cinemas and more of events 
showing pre-produced TED Talk 
style presentations.

Sponsor activation

A fes years ago, sponsors were 
happy enough just to see their 
brands exposed. Today though, 
many have discovered how  
”providing experiences”could 
make a more significant impact. 

It could be anything from provi-
ding snacks or drinks, showers 
at a music festival or facilitating 
small lobby conversations 
during conference breaks.
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Audiences become curated



More active partakers

Passive spectators become acti-
ve participants, for example by 
using new digital services and 
devices. But also analog acti-
vities do contribute to higher 
levels of participation. 

For example, to let participators 
work in groups and produce 
posters or prototypes, or make 
them take part in votings by hol-
ding up paper cards in different 
colors.

Curated and  
more diverse audience

TED claims that having the 
right audience is as important as 
the people on stage, for an event 
to become successful. This is 
why you can’t buy a TED ticket 
without first pitching yourself, 
apply for and get an invite. 

This is called ”curated audien-
ce” and have started to become 
a common thing worldwide. 

PARTICIPANTS TRENDS 

Matchmaking

Larger meetings and events 
attracts lot of people with com-
mon interests. By using new 
technology developed by dating 
app companies, event organisers 
cand now provide matchmaking 
services, to let participants find 
and connect to peers who they 
could hook up live with on site. 
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Don’t forget to follow up!



Start with why and for whom

Let’s hope that we will see less 
of ”bang on taking care of prac-
ticalities” without spending at 
least an hour to think about why 
we plan an event and for whom. 

It is also recommended to set 
goals for what you we will see 
happen as a result of your occa-
sion.

Do a summary and follow-up

A common mistake is not  
allocating time in the end to 
sum things up and talk about 
who to do what after the event.

Follow up by sending a  
summary directly after, and a  
reminder some weeks later – 
one where you also ask people 
to send you a short feedback. 

AND SOME THINGS WE HOPE TO SEE MORE OF
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